FX Strategy Update & New Product Category Launch
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Forward-Looking Statements

This presentation includes “forward looking statements” within the meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of 1995. When used in this press
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plans,” “intends,
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‘believes,” “seeks,” “may,” “will,
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release, the words “estimates,” “projected,” “expects,” “anticipates,” “forecasts, should,” “future,” “propose” and variations of these words or similar
expressions (or the negative versions of such words or expressions) are intended to identify forward-looking statements. These forward-looking statements, which include statements regarding a
second brand (FX) and the Global Automotive Industry Bridge Strategy, are not guarantees of future performance, conditions or results, and involve a number of known and unknown risks,
uncertainties, assumptions and other important factors, many of which are outside the Company’s control, that could cause actual results or outcomes to differ materially from those discussed in the
forward-looking statements. Important factors, among others, that may affect actual results or outcomes include, among others: the Company’s ability to secure the necessary funding to execute on
the FX strategy, which will be substantial; the Company’s Global Automotive Industry Bridge Strategy, which is subject to numerous risks and uncertainties; the Company's ability to secure necessary
agreements to produce FX vehicles in the U.S,, the Middle East, or elsewhere, none of which have been secured; the Company's ability to homologate any FX vehicle for sale in the U.S., the Middle
East, or elsewhere; the Company's ability to secure necessary permits at its Hanford, CA production facility; the Company's ability to continue as a going concern and improve its liquidity and financial
position; the Company’s ability to pay its outstanding obligations; the Company's ability to remediate its material weaknesses in internal control over financial reporting and the risks related to the
restatement of previously issued consolidated financial statements; the Company’s limited operating history and the significant barriers to growth it faces; the Company’s history of losses and
expectation of continued losses; the success of the Company’s payroll expense reduction plan; the Company’s ability to execute on its plans to develop and market its vehicles and the timing of these
development programs; the Company's estimates of the size of the markets for its vehicles and cost to bring those vehicles to market; the rate and degree of market acceptance of the Company'’s
vehicles; the Company’s ability to cover future warranty claims; the success of other competing manufacturers; the performance and security of the Company’s vehicles; current and potential
litigation involving the Company; the Company'’s ability to receive funds from, satisfy the conditions precedent of and close on the various financings described elsewhere by the Company; the result
of future financing efforts, the failure of any of which could result in the Company seeking protection under the Bankruptcy Code; the Company’s indebtedness; the Company'’s ability to cover future
warranty claims; the Company’s ability to use its “at-the-market” program; insurance coverage; general economic and market conditions impacting demand for the Company’s products; potential
negative impacts of a reverse stock split; potential cost, headcount and salary reduction actions may not be sufficient or may not achieve their expected results; circumstances outside of the
Company's control, such as natural disasters, climate change, health epidemics and pandemics, terrorist attacks, and civil unrest; risks related to the Company's operations in China; the success of
the Company's remedial measures taken in response to the Special Committee findings; the Company ‘s dependence on its suppliers and contract manufacturer; the Company's ability to develop and
protect its technologies; the Company's ability to protect against cybersecurity risks; and the ability of the Company to attract and retain employees, any adverse developments in existing legal
proceedings or the initiation of new legal proceedings, and volatility of the Company’s stock price. You should carefully consider the foregoing factors, and the other risks and uncertainties described
in the “Risk Factors” section of the Company’s Form 10-K filed with the SEC on May 28, 2024, as amended on May 30, 2024, and June 24, 2024, as updated by the “Risk Factors” section of the

Company's first quarter 2024 Form 10-Q filed with the SEC on July 30, 2024, and other documents filed by the Company from time to time with the SEC.
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Faraday Future Global CEO
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Business Update



Max Ma

Global CEO of Faraday X

Head of Product & Mobility Ecosystem &
Head of Corporate Strategy of FF
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Co-create, an AIEV for Everyone
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Four Blue Ocean Opportunities in the U.S. AIEV. Market

» Range-Extended Electric Vehicles (RE-AIEV)

* |ntelligent Cabins with Fridge, TV and Large Sofa
» First-class Al Multi-Purpose Vehicles (MPVs)

» AIEVs Priced Between S20,000 to S40,000

Faraday X | FX



FX Strategy Progress

» Firsttwo FX prototype mules are ready

« FX company organization is set up and first wave of key talents

have joined family

* First FX model targeting to roll off the line by end of this year

Faraday X | FX



Dr. Lel Gu

President of FX Global EV Research and

Development Center
Vehicle Line Executive for the FX 6
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Update & Next Steps for FX Product

The two prototype mules show that the accordant product has a close status of design

data finalization and data freeze

Next Steps include:
« Pilot production at Hanford facility for testing and development.
« Upgrade Hanford plant to accommodate FX series production
e (Conducting early certification and regulatory-related tests
« Prepare road tests for durability, ride and handling and NVH purposes

« Finalize sourcing and confirm suppliers

Faraday X | FX



Jerry Wang

President of FF Global Partners

Head of Corporate Development,
FFIE (Consultant)
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Capital Market

FF
= One of the Four Leading U.S. Smart EV Brands (Tesla, Lucid, Rivian, FF).

= Qver $3 billion invested and $150 million in net assets as of Sep 30, 2024.

= Futuristic models with Al technology and "Made in the USA™ manufacturing.

FX
» Filling gaps in the U.S. AIEV market.

= Asset-Light Operational Model for faster development at lower cost.

= | imited initial investment with high market potential for rapid revenue growth.

Synergy Between FF & FX

= Mutual empowerment to drive greater market impact.

= Strengths of FF and FX underpin FFIE's strong market performance.

Faraday X | FX



Capital Market

Key Takeaways:

« Relatively less initial investment based on established product, technology, supply chain, manufacturing
capability and brand, sales, aftersales channels and capabilities

* Proven market needs with high annual sales volume potential and very less competition

* Proven products and clear path to positive margin and cash flow

« Relatively less overall capital needs to get FX there in the next few years

Capital Achievements:

» Two rounds of S30M financing secured for FX development.
» Reflects strong investor confidence in FX's business model.

Looking Ahead:

« Strengthening market confidence through a positive cycle of capital and business value.
« Commitment to delivering value for investors and the shareholders.

Faraday X | FX



John Schilling

Director,
Communications and Public
Relations
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Global Design Contest for the FX Logo

Recelved 532 submissions from 1 29 Futurists

Faraday X | FX
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Global Design Contest for the FX Logo

» The first-place winner will receive an FX co-creation contract valued at S30,000.
 Fifteen additional winners will receive an FX brand merchandise package.

« AllU.S. participants who successfully submit a qualified design will receive a
S100 voucher that can be used toward reserving an FX vehicle.

¢ Faraday X



X Official Social Accounts
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The Intelligent Luxury MPV Concept

 Differentiated from traditional minivans by Space, Comfort, Luxury
and the Al and Internet application

« Popular among top entrepreneurs, celebrities, and wealthy families
[aWASIED
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Why Intelligent Luxury MPV in the U.S.?

Growing Demand:
« Market shows interest in Al-driven, luxury-focused MPVs.
« The modifications made to existing models indicate that user needs are
not being fully met, revealing significant demand.

Market Opportunity:

 Bridging the gap between family and luxury transport with innovative
MPV design.

3¢ Faraday X



A New Vehicle Category in the U.S. Market

First Class AI-MPV

3> Faraday X



YT Jia

Founder, Chief Product and
User Ecosystem Officer
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Four Blue Ocean Opportunities in the U.S. AIEV. Market

» Range-Extended Electric Vehicles (RE-AIEV)

* |ntelligent Cabins with Fridge, TV and Large Sofa
» First-class Al Multi-Purpose Vehicles (MPVs)

» AIEVs Priced Between S20,000 to S40,000

{3 Faraday X



Four Light Four Swift

Capital Asset Sales Marketing Decision-making Execution Production teration

Five Empowering

Product, technology, J.S. supply chains, Jser ecosystem Accelerating FX's global Global profitability and
R&D, and venicle manufacturing and market expansion with capital value
engineering compliance -F's spire brand

strength and product
DoOwWer



FX 6 Prototype Teaser Shot

See you in March 2025
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First-ever First Class AI-MPV In the U.S

FX SUPER ONE

Top Mobility Choice for Visionaries and Their Families

3¢ Faraday X



FX SUPER ONE

First-ever First Class AI-MPV in the U.S

Product Name "Super One” stands for First Class, Super Al, Super Ability for Visionaries and Family

Product Slogan Al First Class for the Visionary and Family

* Both leaders and visionary groups
Target Audience * Represented by celebrities, stars, and high-profile business professionals across
various industries, also as a top mobility choice for their families.
« Seamlessly merges personal use and family needs.

* Integrate the diverse mobility needs and elevated family lifestyle needs of celebrities,

industry leaders, and visionaries.

User Value  Redefines mobility by delivering unparalleled First Class AI-MPV experience with
versatile applications.

{3 Faraday X



U.S.’s First-ever First Class AI-MPV
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Next Steps

2025
NOW Mar
-X SUPER ONE Share More
Starting preparations °rogress of FX
for comprehensive 6 Product
testing

AT
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2025 2025
Q2 -nd of Year
-irst product -irst FX vehicle
launch of FX First rolls off the line
Class AI-MPV

-X Co-creation Officer : Visionary Co-Creation Officers &

Faraday X

-amily Co-Creation Officers
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